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The Dave Cantin Group logo must project trust, 
authority, leadership, and foundational strength -
doing so instinctively and with credibility 
appropriate to the wealth management sector.

• Integrates key elements of the legacy DCG logo, including the shield and 

vertical bars

• Signals growth and forward momentum through the ascending bar motif

• Conveys strength, stability, and protection through the shield form

• Represents past, present, and future via the layered foreground/background bar 

composition

• Reflects a multi-point, multi-asset perspective through the manifold bar system
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BRAND ELEMENTS  I  LOGO

LOGO WITH TAGLINE



BRAND ELEMENTS  I  LOGO SYSTEM I  CLEAR SPACE

Clear Space



BRAND ELEMENTS  I  BRAND MARK
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Blue consistently signals qualities tied to trust, stability, and 
intelligence. It’s one of the most universally “safe” and credible 
colors in brand psychology.

• Evokes clarity, professionalism

• Reduces anxiety, creates composure

• Is rational rather than emotional

• Signals authority, legacy
HEX: 4188c7

RGB: 65, 136, 199
CMYK: 74, 38, 0, 0

HEX: 2d354f

RGB: 45, 53, 79
CMYK: 86, 77, 44, 39

HEX: 12b796

RGB: 18, 183, 150
CMYK: 75, 0, 54, 0

Primary Color Secondary Color Accent Color

The Dave Cantin Group wordmark uses a typeface that feels 
confident, disciplined, and authoritative - like a composed 
leader who doesn’t need to raise their voice to command 
respect.

Confidence - wide stance and balanced proportions 
feel self-assured, never tentative

Discipline - clean lines and tight structure reflect control, 
rigor, and professionalism

Authority - squared edges and firm geometry 
communicate decisiveness and leadership

TYPOGRAPHY  I COLORS

HEX: 909294

RGB: 144, 146, 148
CMYK: 46, 37, 36, 2

Accent Color



BRAND MESSAGING  I  KEY MESSAGE



BUSINESS USE TEMPLATES  I  BUSINESS CARD  I  LETTERHEAD

 

  45 Rockefeller Plaza, 20th Floor  l  New York, NY 10111        DaveCantinGroup.com 

 

Actual size  8.5” x 11” letterheadActual size for standard 2” x 3.5” business card



BUSINESS USE TEMPLATES  I  DISPLAYING DATA

Presenting data in a clear and visually engaging 
way is an important part of the Dave Cantin Group 
brand. Examples of graph styles can be seen on this 
page. It is important to maintain consistency when 
designing data visualizations.



BRAND APPLICATIONS  I  SOCIAL

Social cover image



BRAND APPLICATIONS  I  SOCIAL



BRAND APPLICATIONS  I  PRINT 


